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Increase your sales with Red Wing Apparel 


Red Wing Shoe Company has partnered with Paramount 
Apparel to launch an exciting new line of Red Wing logo 
headwear and apparel that is available Fall 2005. Featuring a 
collection of the latest designs in T-shirts, athletic shirts, 
sweat shirts, baseball caps, and knit caps, these items offer 
an excellent opportunity to capture add-on sales and profits. 


Paramount Apparel is available by ordering directly from 
Paramount at- 1-800-255-4287 (ext. 296 or ext. 182) or 
contact by mail at the following address- Red Wing 
Headware, C/O Paramount Apparel International, 
Paramount Drive, Bourbon, MO 65441. 


Paramount will handle the order entirely, including billing. 
Paramount Apparel is not eligible for Co-op. Please contact 
Paramount to order flyers or products, or with any questions 


you may have. 


Red Wing offers 100% 
Co-op for Fall 2005 


In honor of Red Wing Shoe Company’s 


Centennial year and to help you with 
your marketing efforts, Red Wing is 
offering a special Co-op advertising 
incentive. From September 11 to 
November 25, 2005, Red Wing is 
offering you 100% Co-op terms on 
advertising featuring Red Wing work 
products. This offer is double our 
normal 50% reimbursement rate. 


This offer applies to your newspaper, 
radio, direct mail, billboards, 
magazine and television advertising 
that feature any Red Wing work 
products. Yellow pages and point-of- 
purchase items are not eligible. 
Motorcycle and Casual products may 
be included in the ads, but work 
product must be featured to be 
eligible for this special offer. For the 
remainder of 2005, Comfort Casual 
product will qualify against the Red 
Wing Co-op program. 


Advertise now and take advantage of 
this special 100% Co-op offer! If you 
have any questions or need more 
information, please check with your 


sales rep or call our Co-op department 


at 1-800-538-5647, option 2. 





Red Wing launches 2005 Fall 


advertising campaign 


Red Wing has launched a new national ad campaign for 

Fall 2005 that features both National radio and magazine 
coverage. This advertising should help reinforce brand image 
and drive traffic. 


Network Radio 


Network radio will feature Red Wing ads on ESPN Radio 
Network and Westwood One Radio Network starting Sept 5, 
running throughout the 2005 NFL and NCAA football seasons. 


ESPN Network shows will include- 
Mike and Mike in the Morning, 
ESPN PM Drive time, Saturday 
College Game Day broadcasts, Fantasy Football Focus, and 
NFL on ESPN coverage on Sunday Afternoons. 
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Westwood One Radio has 
spots during their broadcast of 
the NFL Sunday Double Header, 
including an in-game feature, “Red Wing Shoes- Boot of the 
Game,” during the opening kick-off of each game and the first 
overtime kick-off. This in-game program concludes with the 
Pro Bowl broadcast and one kicker will be awarded with the 
Red Wing Shoe “Boot of the Season”. 
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Listen to these networks to hear the Red Wing message. 
Magazine Advertising 


Red Wing will continue the aggressive national magazine 
advertising schedule featuring the “Built to Fit, Built to Last” 
ads in the following magazine segments- Oil/Gas, 
Transportation, Farming/Agriculture, Union, Outdoorsmen, 
Lifestyle/Health, Do-it-Yourselfers, and Car Enthusiasts. 


a Company Updates Red Wing sponsors 
\ 2005/2006 College Rodeo 


Red Wing is sponsoring 
the National 
Intercollegiate Rodeo 
Association for 
2005/2006 season. 
Red Wing Pecos product is featured and 
will provide exposure to both the 
competitors and fans throughout the US. 


Red Wing sponsors 
2005 National Truck Driving Championships 


Red Wing sponsored the 2005 National Truck Driving 
Championships in Tampa, FL in August 2005. This sponsorship 
represents a great opportunity to provide product exposure to a 
natural user of our product, truck drivers. 


The 2005 National Truck Driving Championships (NTDC) was 
the 68th annual competition featuring the best professional 
truck drivers in the US, competing for national titles in various classifications. Over 375 
state champions competed in the event, which included written exams, personal 
interviews, and skills test/field course. Over 2,000 spectators attended the event 
featuring large groups from major truck lines including FedEx, UPS, Con-Way, Old Dominion, 
Overnite, Roadway, Wal-Mart transportation, and Yellow transportation. 





The college rodeo circuit includes 140 
schools in 12 regions of competition 
running from September 8, 2005- June 11, 
2006. Over 3,600 students compete each 
year with annual spectator attendance of 
over 250,000. Red Wing’s participation 
includes advertising in the program 
distributed at each event, a full-page ad in 
the monthly newsletter, a Red Wing flag 
presentation (horseback), arena signage 


Red Wing’s participation included a full-page ad in the event program, awards for the 
champions (free boots), promotional products (caps) for all participants, arena signage, 
and awards presentation. For more information, check out the website- 

http: //www.truckline.com/aboutata/councils/slomc/ntdc/ 


Red Wing is also sponsoring the National Truck Driving Championships in 2006 and will and Public Address announcements at 
have an opportunity to participate in the state championships. If you have an interest in each event. For more information, check 
participating at a state level, please contact Mike Rudquist at 651-385-6568. out www.collegerodeo.com. 
Let Us Know 

Do you have a comment for us? Now you can 

quickly email your comments, suggestions, ideas 

and criticism regarding our product and service 1 Ki GEAR UP 
deliverables to comments@redwingshoe.com. Retail Kits his FALL 
This tool is available to all dealer stores and Keep your store updated with ae 

can be used for all accounts. the latest graphics, posters, | 


point-of-purchase displays 
and more by signing up for 


21 the Red Wing Retail Kit 
KN Marketing Updates 


program. You will receive a 





new kit tailored for the 


Direct Mail appropriate selling season, 
Contact us for more information for the next which is produced bi-monthly. 
direct mail opportunity and enjoy the benefits of For more information on 

this dynamic, low cost advertising opportunity. retail kits, please contact 

To date, we have offered a Spring Sale, Summer Cory Koplin at 

Sale/Fathers day mailing, and a Fall mailing. cory.koplin@redwingshoe.co 
Benefits of our direct mail program include: m or 651-385-1782. 


creative options, dynamic 4 color process, 
attention grabbing 5%” X 8%” 2 sided 
postcard’s, low cost (estimated at $0.37 each), 
and eligibility for 100% Co-op reimbursement. 
For more information about direct mail 





opportunities, please contact Mike Rudquist at Centennial Lace Keepers Address Changes 
michael.rudquist@redwingshoe.com ‘ 
or 651-385-6568. available at no charge! If you have changes to your store 

While they last, Red Wing information shown on the web dealer 
Media Library Centennial Lace Keepers are locator or 1-800-REDWING phone number, 
Need help creating ads for the Spring/Summer available at no charge! Freight please contact Dawn McRoberts in 
selling season? If so, check out Red Wing’s charges will still apply. Order your customer service at 651-385-6942. The 
Media Library, your tool for downloading centennial lace keepers today. Red Wing Store Locator- making it easy for 
everything you need to complete an ad. If you Quantity is limited and available customers to find you, and buy from you. 


need help navigating the site please call Clare on a first come, first serve basis. 
Pavelka at 651-385-1104. (CIM #94861) 


a Marketing Updates 


Built to Fit, Built to Last posters are now available! 


The specs for these posters are: 
Item #- 94144 Price- $5.00 each 
Size- 24” X 36” Co-op- Eligible for 50% Co-op 


Details- Built to fit-Built to last poster. Two sided poster on bloxlite 
paper. Poster has a different image on each side. Images- Industrial 
and logging. Suitable for window hanging. 


Availability- Available now on a first come, first serve basis. 
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July New Product Guides available 


The following New Product Guides are now available. Please contact 
customer service to order: 


Description Item# Cost 
Red Wing/WORX July New Product Guide 94881 _ ~=+rFreee 
Carhartt July New Product Guide 94129 + Free 


2006 Red Wing/WORX catalog delivery date 


The 2006 Red Wing/WORX Wholesale/trade catalog will be available 
in December 2005. Your complimentary copy of the trade catalog 
(CIM # 94308) will be mailed along with the 2006 Red Wing and 
WORX wholesale price lists. Please allow 1 week from receipt of 
catalog to order additional copies. 


a Brand Updates 


Product Updates 


Please note the product changes on the following Red Wing and 
WORX products. Please contact Customer Service (800-328-9453) 
with any questions. 


Red Wing brand 
e 963,964,2263,2264- have changed to a new SB Foot leather, 
which is darker than the original gold. Great look and feel. 


e 906,908,8708 (original direct attach Trioflex)- original Red Wing 
dry jean tags have been changed to a woven label with Red Wing 
waterproof logo. 


Co-op Reminders 
Red Wing Co-op 
Red Wing offers 100% Co-op for Fall 2005. See story on 
page 1 for details. 


Red Wing insulated/waterproof insert program will be billed 
in October. 100% Co-op offer. 


Red Wing Fall direct mail program will be billed in October. 
100% Co-op offer. 


Red Wing Co-op program will expire on 11/30/05 and 
claims need to be submitted within 6O days of media 
advertising. The claim form and agreement can be found at 
www.redwingshoe.com- click on- for our dealers, documents. 


Carhartt Footwear Co-op 
e 2005 Co-op reminders were mailed in September including 
year to date accruals. 


e Carhartt Footwear Co-op program will expire on 12/31/05 
and claims need to be submitted within 60 days of 
media advertising. The claim form and agreement can be 
found at www.carharttfootwear.com click on- for 
our dealers, documents. 


New Product Selling Programs 

Several selling programs are available to you during Fall 
2005. These selling programs feature various incentives 
including Point of Purchase displays, free or discounted 
freight, discounts, and rebates. Selling programs are 
available for the following categories- 


Red Wing Motorcycle Boots Carhartt Loggers 

Red Wing Direct Attach Carhartt Lace to Toe 
Red Wing Pecos/Western Carhartt Western 
WORX Womens Carhartt Direct Attach 


WORX Oblique WORX Industrial Athletic 
WORX Service Shoes Carhartt Welts 


e Be sure to review these selling programs and take 
advantage of them to help increase your sales. Please 
contact your Sales Representative or Customer Service for 
more information. 


Co-op Questions 


If you have any questions regarding Co-op, 
please call 1-800-538-5647, option 2. 





e 110,6610,111,6611,664,4464,668,4468,1160,4460- 
Original Red Wing Shoe jean tags will be replaced with a 
rectangular logo with the words “Red Wings”. 


e 6614 Dress Safety Oxford- Delivery on this product will be 
Spring 2006 due to quality issues. 
WORX brand 


e 5534,5535, 5536- the hooks at the very top of the boot will 
be replaced with the nylon eyelet used elsewhere in the boot. 
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Letters from Customers 


My DMAT (Disaster Medical Assistance Team) was deployed to 
New Orleans Int'l Airport just after Katrina hit. We lived on our 
feet most of the time, especially the first 72 hours straight. | 
wore a pair of WORX 5553 boots (side zipper, steel toe, and 
that great WORX sole) and | was able to do my job without 
having to deal with sore feet, despite my poor circulation and 
flat arches. | have since sung their praises to anyone who will 
listen. This is another world class product from the best 
workboot maker in the world. 


BIW, | bought them at the Red Wing store in Denton, where | 
received great service and a break on the price after | bought a 
different pair of RW boots that didn't work out. 


JM, Texas 


Thanks Red Wing- you saved me from serious injury or worse. | 
work for a company called Crown and was working on a barn 
with a metal roof. The roof had frost on it and was very 
Slippery. | lost my footing and fell suddenly down the roof, 
grasping for something to break my fall. | wasn’t able to grab 
anything. Just as | slid over the edge, the bootlace of my 4418 
caught on a nail. 3 hooks popped, but the eyelet stayed in 
place. | hung upside down while my fellow employees rushed to 
helo me down. 


HB, Ohio 
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| would like to pass along a story about 1 employee Rohit Paddar 
of the Middleton, MA store. Mr. Paddar worked with me to find a 
shoe that would fit me till 1 hour past closing, he is quite an 
employee and knows the products well. | buy at least two pairs of 
Red Wing boots a year and have never gotten this kind of service 
from this store. Thanks. 


DC, Massachusetts 


In early March, | purchased a pair of Red Wing 10” Logging boots 
for work in quarry blasting. | have had many different brands of 
boots, and they have all failed in one-way or another, especially 
waterproofing. | have never been happier with a boot. As | was 
standing in water to the top of the boot my feet remained bone dry. 
The comfort and the durability is unmatched, which makes 
spending up to 16 hours a day on my feet much easier. 


In time, my boots needed repair (stitching) and | brought them into 
the South Portland ME store, kind of expecting a song and dance 
about the guarantee and how it was not applicable to me. | could 
not have been more wrong. Nancy Dugas (General Manager) was 
extremely pleasant, apologetic, and made the repairs immediately. 
Unfortunately, the repair made them unusable to me, and the 
boots were exchanged for new ones with no questions asked. | 
was speechless. 


| can whole-heartedly recommend your product without reservation, 
and have become a customer for life. You are to be commended 
for producing a fine product, and Nancy Dugas is to be 
commended for her outstanding customer service skills. 


TL, Maine 
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